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the task for communications

• A attention see / again
• B belief motivate
• C commitment visit



who do you want to reach?

• the home crowd

• a new / wider audience



working with mainstream media

• what makes news?

• think about their needs

• maximise your opportunities



making news

– wars and politics
– celebrity, sex and wealth
– disaster and controversy
– first, biggest, best, latest, future (science…)
– culture
– quirky and fun

• worthy doesn’t necessarily mean ‘news’

• 75% of Daily Mail stories don’t make the paper



think about their needs

• why now?

• who will be interested?

• why is this important / interesting?

• what’s the focus?

• how do to illustrate the story?



maximising opportunities

• make big ideas palatable and relevant

• have strong imagery

• find the human story

• use surprise, humour and intrigue (“interventions”)

• target your stories carefully

• making media part of the action



case studies



Institute of Physics



Move over Einstein











Einstein Year: launch













Einstein Year: pre-promotion





Science Museum



Grossology











Star Trek exhibition







in summary

• mainstream media can help you reach a wide
audience…

• …but you need to make it easy for them

• it’s ok to have fun!



thank you

www.mission-21.com




